new series 


Great Lake Warriors 

Maverick tug boat companies brave storms, ice, and the competition as they 
navigate and transport materials across one of the most dangerous bodies of 
water in the world. The heavy raw materials that built a nation are transported 
over the Great Lakes, without tugs leading the way commerce would grind to a 
halt — and so does the country. 


Shark Wranglers 

Chris Fischer and his team have an adrenaline-pumping job with life or death 
stakes. An average work day consists of stalking, hooking, hauling and coming 
face-to-face with the blood chomping jaws of great white sharks. 


Bomb Hunters 

Follow the unique crews of UXO techs (unexploded explosive ordnance), 
seasoned ex-military bomb disposal experts, combat divers and specialized 
geophysicists as they dig, dive, discover and dispose of the hidden explosives 
in real life operations from remote regions in Canada to populated suburbs. 
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tomorrow; itis living history in the making. 


Pawn Stars 


Mountain Men 

There are men in America who must still make their 
living off the land; hunting and trapping to provide for 
their families. They are the Mountain Men. This series 
features a variety of men from Appalachia to the Rocky 
Mountains to Alaska and follows them as they race 
against the winter to obtain everything they need to 
make it though the coldest months of the year. 


om 
Mankind: The Story of All of Us 


5 Sako 
The epic tale of the global rise of civilization, complete ai - 
with danger action, heroism and adrenaline. This series 


takes viewers from the first flourishing of civilization through the discovery of America. 


Secret Life Of... 

A cheeky and provocative new biography series Secret Life Of... deliciously dishes dirt on icons of 
the past. It's a rare glimpse into the rarified world of the rich, famous and scandalous. Did Henry the 
VIII really please all of those wives or did Napoleon come up short in more ways than one? 


new seasons 


Pawn Stars 

All new episodes of the hit series is back, following 
grandfather Richard, son Rick and grandson Corey as 
they run a family Pawn business in Las Vegas. 


American Pickers 

‘Pickers’ Mike Wolfe and Frank Fritz are back and 
restoring more forgotten relics to their former glory, 
transforming one person's trash into another's treasure. 


Ice Pilots NWT 


Viewers’ favourite faces and some eager newcomers 
show up for another season of thrills, tension and 
laughter as they fly vintage warplanes across the last 
frontier on Earth. Buffalo faces its biggest challenges yet 
with new planes, new management and new obstacles. 


Ice Road Truckers 
Find out what's in store for your favourite truckers in the 
highly-anticipated sixth season following these fearless 


few on the heart-stopping, nightmare-inducing icy roads. 


American Restoration 

Rick Dale and his Las Vegas crew are back finding rusty, 
beat-up items and restoring them to their original glory. 
Every restoration is a high-stakes business project where 
worthless rust is transformed into a valuable collectible. 


Ice Road Truckers 


Canadian Pickers 

Scott and Sheldon are back picking their 
way across Canada hunting for discarded 
treasures and valuable junk. 


Ancient Aliens 
75 million years of the most credible alien 
evidence here on Earth is debunked, from 


the age of the dinosaurs, to ancient Egypt, 


to the skies over the western desert to the 
present day US. 


History.ca 


e History.ca is the #1 source for AE 
entertaining programs that bring E i, 
to life authentic people, events a Ty 
and stories from yesterday, today 
and tomorrow; it is living history 
in the making. We are excited to 
report that we will reintroduce 
History.ca with a brand new look 
this August, incorporating the 
new H2 brand. 


e History.ca is home to premium show sites inclúding: 
Ice-Pilots.com and Canadianpickers.com, 
MuseumSecrets.tv, DDaytovictory.ca and 
the award winning StormingJuno.com 
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e #1 in composition for M35-64 demo-group a mong related 
sites at 33% composition and 146 Index vs. Total Internet. 
History.ca also has the most engaged visitors spending 57 
minutes on average per visitor every month. 


e 80,000 Total Unique Visitors/month 
e 660,000 Page Views/month 
e 554,000 Video Views/month; up 7% year over year 


Source: Unique Visitors and Profile data comScore Inc. Media Metrix. May’12, 
3-month average data. Page and Video data Omniture SiteCatalyst. May’12, 
3-month average data. Related sites include Discovery Channel US & CAN, National 
Geographic US, and Biography Channel 
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Audience Profile 


Demographic Profile 
% of A18+ AMA, English Canada 

Source: BBM Canada PPM Data, 
M-Su 2a-2a (SP12: 1/2/2012 to 5/27/2012) Total TV 


History W 


Male 
Female 


More likely to: 


e Attend an auto show/exhibition (132), soend up to $40,000 on a vehicle 
(112), feel they are good at fixing mechanical things (125), try to do as 
much car maintenance themselves as possible (125), buy tires (128), 
Motor Oil (135) and automotive supplies/products (149) in the past year 


e They travel in Canada for sightseeing (115), visiting National/Provincial 
park (115), Art Museum/Gallery (128) and outside of Canada attending 
sporting (133) and cultural (145) events, they use Travel agents to book 
their entire trip (132) and travel on business trips 3+ times (142) in the 
past year 


e Always have an accurate account of their financial commitments (116), 
have taken steps to ensure they have sufficient retirement income (119) 
investing in mutual funds (124), RRSP’s (113) and non-RRSP investments 
(123) and used financial planning (128) in the past year 
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Made $5000+ in home improvements such as decorating (111), flooring/ 
carpeting (114), cabinetry (124), plumbing/heating/air conditioning (123), 
and windows/doors insulation (115) in the past 2 years 


Spend their leisure time woodworking / building (167), golfing (120), 
mountain biking (120), fishing (144), power boating (120), playing sports 
such as football (121) and hockey (140) and closely follow at least 1 sport 
during its season (126) 


Enjoy snacks and beverages, they are medium/heavy consumers of 
chewy candies (125), chewing gum (106), chocolate/candy bars (118) 
potato chips (143), coffee (117), soft drinks/colas (120), tomato juice (113), 
beer (140), wine (109) and rum (122) 


Have personally used men’s aftershave (158), razors/shavers (111) and 
shaving creams/gels (127) past 6 months 


Source: PMB 2012 2-year readership database, English Canada, Index based on Comp% of A18-54 vs. population 


Key Research Findings 


e History is Canada’s #1 entertainment specialty station 


e IRT: Deadliest Roads, Swamp People and American Restoration rank 


among the Top 10 specialty programs overall, giving History more of the 


Top 10 than any other entertainment specialty station 


e IRT: Deadliest Roads is the #1 entertainment specialty program on 


Wednesday for the key demos of A25-54, M25-54 and A1849 


e Hattields & McCoys on May 28/12 was the #1 scripted drama episode on 


all Canadian Specialty this year* 


Source: BBM Canada PPM Data (SP12: Jan 2-May 27/2012) / Total Canada A25-54 AMA (000) unless otherwise noted 


*Aug 29/11-May 28/12 
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